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Business directory entries
A business directory can be a remarkable asset to your company, provided that you utilise it correctly. 

For many people these days, if you are not on the internet you don’t exist! But the overheads involved with setting up and maintaining a professional website are not always justifiable as the return on the investment may not be realised often because of the nature of your business.

However, it is still essential to have some form of business presence on the internet after all the one thing you simply cannot get by without is an email address that is something you simply cannot do without because it is such a recognised business communication tool. But a full blown website is another matter. Of course if you have a range of tangible products that need exposure then you will almost certainly need a website. If on the other hand you products are recognised and coupled with a service or you simply provide a business service then the need for a website is lessened.
If you don’t have a website then an entry in a professional business directory is a start especially if it is a well managed one that allows you to have more than just a name, address and telephone number. Better still is a business community site where business users and their customers are both catered for.

Why use a business community directory?

An entry in a business community directory is more than just a basic directory entry, it is a window on your company and it's impact can have a significant affect on your business. So it is essential that you construct your entry with the same care that you would a website. Just as you wouldn't attempt to secure new business with a poorly made presentation you can't expect to impress your clients with a mediocre directory entry.

Even if you already have a website and are using the directory an informative advertorial backup to your trading activities, it should be a credit to your company and a boost to your brand.

First and foremost your directory entry is there to announce to the world that you exist. Secondly it is to inform people and companies of the products or services that your company provides. Thirdly it is there to facilitate communications via email and promote other contact methods. Anything more is dependent on just how much detail you want/need to include. With B2B Business Pages you can treat your directory entry as a mini-website because you can include some background information about your company and details of your products and services.

What to include in your directory entry

The basic layout and content of your entry is already set and all you need to do is fill in the blanks. Whilst it is obvious what to put in the sections for name, email, location, etc. the two larger sections for your business profile and your products and services are where your entry can stand out or simply fade into nothing. They say that a picture is worth a thousand words but in this case, apart from your company logo, you do not have that option, so you need to place a great deal of thought in what you are going to say.
The first section, your company profile, can say a lot about your company and it should. But there is a limit both on the number of words you can have and more importantly what you say.

The first thing is to get across the fact that you are an expert in your chosen field, people always remember and talk about experts, rarely generalists. Don’t be put off saying that you are an expert in your business arena, but don’t overdo it either. The key is to strike a balance by carefully wording your abilities and if possible backing them up with any professional qualifications you may have and/or a history in providing the service. 
Secondly what is it about your company that makes it different from the rest? What are the key selling points that you have? It is unlikely that you will have a unique products or service and so you need to help your customers understand why you are different and what the benefits are of using your company because of this.
Thirdly you must build in a section that is devoted to customer relationships. You need to give the reader a sense of confidence in your company, a knowledge that your company will do what is says it can and most importantly, that it is a firm they can trust and rely on.

Fourthly you need to build a perception of value into the service or products you supply. If your intention is merely to provide your product/service at the cheapest price possible then this is of little concern. However, if your intention is otherwise then you must demonstrate to your potential customers that your product/service has a true value that is worth the asking price. You should avoid quoting prices (as these can change for a whole range of reasons, often beyond your control) but concentrate on the perceived value. In other words you must convince customers that the product cost is one that they themselves feel is right.
Remember:
It is very important that you consider all of this very carefully as a directory entry such as this should be something that you do not intend to change unless your business itself undergoes a dramatic change. A directory entry should be constructed in such a way that it can be left alone for a long time. Continuity builds confidence.
What you are trying to do with your directory entry is secure an interest – If the only thing the customer does is contact you – then you have succeeded.
What to exclude from your directory entry

Obviously the more information you can get into your entry the better, but you need to carefully consider exactly what you do include.
Don’t try to include too much;

whilst this will be a guide to you’re your company, its products and services it isn’t a full blown website. There are limits on how much you can enter 500 words (approx. 2000 characters) for your company profile and 1000 words (approx. 4000 characters) for your products and services.
KIS;
The old rule of “KIS-Keep It Simple” is one worth considering. Whatever you decide to include you should make sure that it says as much as possible about the key things you want to get across to your customers. Treat your entry as a sales tool (after all that’s what it is) and use it to ‘sell’ your company.
Don’t include information that might change regularly;
once your initial entry has been posted you may apply for changes once a month at no additional charge. We would therefore recommend that you do not include any information that would require more frequent changes, for example: If your prices change on a regular basis then do not include them, but put a phrase like "Contact us for up to date pricing" instead.
Don’t treat your entry like an advert;

whilst your entry is an advertisement for your company it is not just an advert. An entry in a business community directory is a window on your company and as such it needs to explain about the products and services you supply and give the customer a real reason to do business with you.
